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Demand for Marketing Talent in 2018, by Function

Digital Marketing 59%

Creative Services 43%

Traditional Marketing 34%

Marketing Operations 33%

Research & Analysis 31%

Relationship Management 29%
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Published on MarketingCharts.com in May 2018 | Data Source: McKinley Marketing Partners

Based on an October 2017 survey of 329 marketing professionals in the US from a mix of company types and sizes.
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